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WHAT IS 
STUDENT 
VOICE?

Diagram with 9 ways to give ‘student voice’ 
Inc. emailing the Vice Chancellor

Reliance on a single auto applied tool - surveys

What is student voice anyway?



Strategic Objectives 

• Enhance the quality and relevance of module-level feedback  

• Improve NSS scores across key themes  

• Ensure students see the impact of their feedback  

• Empower staff to use feedback data for continuous improvement

Get agile, focused, drive through approach, go to them.

Solution: Rebrand – give structure and clarity​

“STUDENT VOICES ARE NOT JUST 
FEEDBACK—THEY’RE BRAND BUILDERS.”

Issue: Confusing mechanism, complex process and 

success pathway disappears

Inspo: UCL​ / Get Heard / ​



VISION T O  C R E A T E  A  R E S P O N S I V E ,  I N C L U S I V E ,  A N D  D I G I T A L L Y  
E M P O W E R E D  S T U D E N T  V O I C E  E C O S Y S T E M  T H A T  R E F L E C T S  
T H E  D I V E R S I T Y  O F  L E A R N I N G  O R  S T U D E N T  E X P E R I E N C E S .

1.STUDENT FEEDBACK
2.STUDENT COLLABORATION
3.STUDENT VOICE IN DECISION-MAKING



OBJ.

Ensure all student types -on-

campus, online, placement, 

and distance learning - can 

participate meaningfully.​

Inclusivity

Provide flexible, digital-first 

feedback mechanisms. that 

operate as ‘drive-thru’. Go to 

them, meet them where they 

are.

Accessibility

Demonstrate how student 

feedback leads to real 

change. Encourage them to 

participate at the earliest 

stage.

Impact



Day to day...

WHAT DOES THAT 
LOOK LIKE?



AMPLIFY
Clarify Tools and Pathways​

• We needed a new coat of paint for student voice at BSU.

• I workshopped different names and ideas for what it could 

be, before settling on Amplify Your Voice, after consulting 

with groups of students as well as the student comms 

team.

• I did the same process to come up with ideas for 

“taglines” or “pillars” for how we define each section of 

the student voice process.

• This became Voice It, Shape It, Live It, See It.

• I then worked with this team to create a visual identity for 

the project to make it more “pretty”, as well as creating 

templates, email headers, and more.

• Now I’ll talk you through each of the pillars that make up 

Amplify.



• We have a dashboard like facebook where students 

have a kan ban structure to show them live 

progress, it’s always on and always active.

• Allows for anonymous feedback that can be 

allocated to the appropriate contact at the university.

• We collaborate closely with the SU to empower the 

student reps to respond and engage with their peers 

on the platform.

Actively listening to students’ experiences through structured 

feedback mechanisms such as live 24/7 posts, the Welcome Survey, 

Module Evaluations, and many more…



• Blue 9 is used to create and publish uni-wide 

surveys.

• Simple and equitable way to deliver surveys to 

students, mobile friendly and easily sends new 

surveys directly to student and staff inboxes.

• Consistently used across the university giving 

both staff and students a recognisable layout for 

all surveys

Actively listening to students’ experiences through structured 

feedback mechanisms such as live 24/7 posts, the Welcome Survey, 

Module Evaluations, and many more…



• Blue 9 provides 

dashboards specifically 

catered to Module 

Evaluations, showing all 

available surveys to 

complete for staff and 

students.

• Provides support for pop-

ups directly into our VLE.

Actively listening to students’ experiences through structured 

feedback mechanisms such as live 24/7 posts, the Welcome Survey, 

Module Evaluations, and many more…



13% increase in 

responses compared to 

2024!

Actively listening to students’ experiences through structured 

feedback mechanisms such as live 24/7 posts, the Welcome Survey, 

Module Evaluations, and many more…



• Quick polls have been used to name careers events, improve 

our catering outlets, re-design SU merchandise, and more...

• Post-it activities are used year-round in the library to help 

shape their spaces (sensory room added).

• Focus groups were held to help shape ASk (academic skills) 

provision for male students and Careers activities.

• Surveys and quick polls were used to gather information from 

students about what they wanted to see included at graduation 

this year.

• The SU have and continue to run their Student Rep Forum to 

discuss current issues at the university.

Collaborating with students and getting their direct input 

through quick-polls, as well as in-person experiences such 

as pop-ups, events, focus groups, and more…

Shape IT Activities



Students completed a range of activities to input ideas, 

requests, and improvements to physical and digital campus 

spaces:

• Drawing maps.

• Voting in jars.

• Post-its on the big BSU letters of their favourite place 

on-campus.

• Adobe Firefly gen of ideal/ dream study spaces.

• Marking on the campus map of where they get Wi-Fi 

issues.

Campus Co.Lab

Collaborating with students and getting their direct input 

through quick-polls, as well as in-person experiences such 

as pop-ups, events, focus groups, and more…



Putting the students at the heart of change, connecting 

Student Community Leaders, Course Reps, and Sabbs with 

committees across the university.

• Collaborating closely with the Students’ Union and 
Sabbatical Officers.

• Help to train/work with student reps to ensure changes come 
from the heart of the student community.

• Promoted the SCLs (Student Community Leaders) to staff via 
our intranet site, included pictures to help staff identify them 
on-campus as well as all their contact details.

• Plans to work with the uni/SU to provide data using SCL 
specific Blue reports and more direct news for them to utilise 
and share back to their community.



Closing the Loop with all students, emphasising transparency 

and impact so students can see how their voice has lead to 

change.

• Module/ Survey Reports are created & published 

using Blue 9



• These reports are accessible to staff and students 

directly within their Blue Dashboard

Closing the Loop with all students, emphasising transparency 

and impact so students can see how their voice has lead to 

change.

• Module/ Survey Reports are created & published 

using Blue 9



• Reports also sent out via email to give full transparency of 

the data we have gained and what has been said about the 

module.

Closing the Loop with all students, emphasising transparency 

and impact so students can see how their voice has lead to 

change.

• These reports are accessible to staff and students 

directly within their Blue Dashboard

• Module/ Survey Reports are created & published 

using Blue 9



• A student voice-specific newsletter was created to highlight changes 

across the university (Together We Changed).

• Upcoming student voice opportunities across departments are promoted 

to students to show them new ways to Amplify their voices.

• Current themes of conversation, topics, and issues across the university 

that students are talking about are highlighted to ensure students know 

their voices are being heard.

• This newsletter aims to be a source of closing the loop with students 

and fully showcasing how their voice has lead to change.

• Currently 2 issues are out, with a version for our London-based campus 

in the works.

Closing the Loop with all students, emphasising transparency 

and impact so students can see how their voice has lead to 

change.



Welcome Survey results were shared across:

• Social media (Instagram)

• Our student news page (Your Uni News)

• Our staff news page (Bath Spa Intranet)

• Digital screens across all of our Bath-based campuses.

• Together We Changed templates were made and used for lecturers 

to create their own presentations/ posters to use in-class to highlight 

changes made thanks to student input.

Closing the Loop with all students, emphasising transparency 

and impact so students can see how their voice has lead to 

change.



AMPLIFY SO FAR
Increased response rates

Students ‘learning’

Staff like it more than students

Student Quote:

“I think the Amplify Your Voice Campaign is fulfilling the 
much-needed function of closing the feedback loop for 

students. I've been a course rep at various points during my 
time at BSU, and often issues or suggestions would be raised 

but we never heard if a solution was implemented (or, if it 
wasn't, why suggested solutions or improvements weren't 

feasible). The campaign is very straightforward and the Uni 
News updates about different items at different stages is easy 

to understand.”

Staff:

• Feel more confident to place the piece they’re trying to do

• Get support with branding (“Very glad to skip that step”)

• Works with our London campuses really well

• Give staff structure when planning.



AMPLIFY SO FAR
Increased response rates

Students ‘learning’

Staff like it more than students



Thank you to Explorance for the 

opportunity to share and thank you for 

listening!

Any Questions?
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